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Josition: Determine your primary target audiences, in order to position
your brand effectively
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Position: Determine your primary target audiences,
in order to position your brand effectively




P

MO
ULTIMISE

MAXIMISE THE ULTIMATE

STEPS TO BUILDING A BREAKOUT
GLOBAL BRAND

Position: Determine your primary target audiences, in order to position
your brand effectively
2. Reference & research: Analyze how leaders in your industry are branded
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Reference & research: Analyze how leaders in your
industry are branded
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Position: Determine your primary target audiences, in order to position
your brand effectively

2. Reference & research: Analyze How Leaders in Your Industry are Branded
3. Brainstorm: Create a shortlist of brand options that work
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Brainstorm: Create a shortlist of brand options
that work
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Position: Determine your primary target audiences, in order to position
your brand effectively

Reference & research: Analyze how leaders in your industry are branded
Brainstorm: Create a shortlist of brand options that work

Soundboard: Run your brand by trusted friends/confidants that have a
sense for branding and marketing
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4.
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Soundboard: Run your brand by trusted confidants
that have a sense for branding and marketing
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Position: Determine your primary target audiences, in order to position
your brand effectively

2. Reference & research: Analyze how leaders in your industry are branded

3. Brainstorm: Create a shortlist of brand options that work

4. Soundboard: Run your brand by trusted friends/confidants that have a
sense for branding and marketing

5. Develop: Create the core elements of your main brand
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Develop: Create the core elements of your
main brand
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Position: Determine your primary target audiences, in order to position
your brand effectively

Reference & research: Analyze how leaders in your industry are branded
Brainstorm: Create a shortlist of brand options that work

Soundboard: Run your brand by trusted friends/confidants that have a
sense for branding and marketing

Develop: Create the core elements of your main brand

Review & Critique: Run your brand draft by some focus groups, experts,
partners, and/or advisors
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Review & Critique: Run your brand draft by some
focus groups, experts, partners, and/or advisors
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STEPS TO BUILDING A BREAKOUT
GLOBAL BRAND

Position: Determine your primary target audiences, in order to position
your brand effectively

Reference & research: Analyze how leaders in your industry are branded
Brainstorm: Create a shortlist of brand options that work

Soundboard: Run your brand by trusted friends/confidants that have a
sense for branding and marketing

Develop: Create the core elements of your main brand

Review & Critique: Run your brand draft by some focus groups, experts,
partners, and/or advisors

Finalize: Creating the graphic identity of your brand
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Full Font Family Color Palette All Logo Variants Official Brand Book

Finalize: Creating the graphic identity of your
brand
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