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DO keep it Simple - simple and straightforward, easy to remember, easy to
pronounce

DO make it Meaningful - make sure there is a brand story. Why is this your
brand? Reinforce your message/product/organization in your brand

4. DO make it Universal - brands should function in as many countries as possible
5. DO make it Local - make sure your brand functions well in your primary territory,
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» Storage space for games and accessories under the
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D keep it Brief - a good brand should have no more than 4 syllables,2 or 3 is

even better

DO keep it Simple - simple and straightforward, easy to remember, easy to

pronounce

3. DO make it Meaningful - make sure there is a brand story. Why is this your
brand? Reinforce your message/product/organization in your brand

4. DO make it Universal - brands should function in as many countries as possible

5. DO make it Local - make sure your brand functions well in your primary territory,
is easily pronounced locally and does not have a bad meaning in local languages

6. DON’'T be Commonplace - Make your brand Exclusive - Create a brand that you
can fully own, and that is unique. Avoid common themes/words/concepts
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3. DO make it Meaningful - make sure there is a brand story. Why is this your
brand? Reinforce your message/product/organization in your brand

4. DO make it Universal - brands should function in as many countries as possible

5. DO make it Local - make sure your brand functions well in your primary territory,
is easily pronounced locally and does not have a bad meaning in local languages

6. DON’'T be Commonplace - Make your brand Exclusive - Create a brand that you
can fully own, and that is unique. Avoid common themes/words/concepts
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D keep it Brief - a good brand should have no more than 4 syllables,2 or 3 is

even better

DO keep it Simple - simple and straightforward, easy to remember, easy to

pronounce

3. DO make it Meaningful - make sure there is a brand story. Why is this your
brand? Reinforce your message/product/organization in your brand

4. DO make it Universal - brands should function in as many countries as possible

5. DO make it Local - make sure your brand functions well in your primary territory,
is easily pronounced locally and does not have a bad meaning in local languages

6. DON’'T be Commonplace - Make your brand Exclusive - Create a brand that you
can fully own, and that is unique. Avoid common themes/words/concepts

7. DON'T use Alphabet Soup - avoid acronym or abbreviation names

8. DON'T Plagiarize or Copy - have some pride in your branding
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